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Measuring the Wild

New Study on Owls One of the
Most Extensive in the State
How is it possible
to manage forests,
provide wood products
for consumers and cre-
ate favorable habitat
conditions for the
Northern Spotted Owl
all at the same time?
That question has been
the source of controversy
for many decades, limiting or,
in many cases, shutting down
operations altogether
within the forest
industry. That also is
. ; the basis for one of the

Claims in the past .

larger studies ever conducted on

were that the
Northern Spotted Owl

the owl across its range in California,
Oregon and Washington.

The National Council of the Paper Industry for Air

could survive on Iy and Stream Improvement, Inc. (NCASI) is leading and funding

in older growth the study, which began in March. Participants including the

forests, but the

U.S. Fish and Wildlife Service, U.S. Forest Service, Bureau of
Land Management, Oregon Department of Forestry and a num-
birds have been ber of timber companies are all taking part in the five-year
cps_s research in an effort to understand how
utilizing managed _
owls are affected before, during and after
forests for years. timber harvests. Nearly 30 pairs of birds

- Dennis Rock will be monitored over the course of the

Wildlife Biologist

research in California. The study also
involves owls in Oregon and Washington
and is already under way in those states.

“It’s ironic that scientific information con-
cerning forest management and its effect
on owl populations is so limited, given the
regulatory responses to the issue that
have restricted our industry in such a
major way,” says Charles Brown, timber-
lands manager of Fruit Growers Supply

occurred in
the recent past or will
occur in the next few years.
The goal is to provide information
that could guide future
experimental applications,
and over the long run, pro-
mote integrated conservation
of the Northern Spotted Owl across the landscape
mosaic of managed and unmanaged forests.

Tactics of the research involve capturing the owls by “hooting”
near their nest sites and fitting them with tiny radio transmit-
ters and identification bands. The birds are held for 20
minutes or less then released. Using high tech equipment,
researchers can then begin monitoring (mainly through
radio-telemetry) where the owls nest,

how they move at night, how large their
territory is and what their habitat use is.
All movements and nesting sites will be
documented in the study.

“It’s interesting to note that most of the
owls we are observing are in second-
growth forests. Fruit Growers doesn’t have
old growth,” explains Dennis Rock, NCASI
biologist supervising the research project.

“Claims in the past were that the Northern
Spotted Owl could survive only in older
growth forests, but the birds have been
utilizing managed forests for years.”

Kelli Lyon, wildlife biologist,
with one of the owls involved
in the study.

Company near Yreka, where the study is
being conducted. “That’s why we’re
motivated to find the most credible,
science-based way to manage the land and enhance the habitat
for the owls. We’re quite confident that we are doing and can
continue to do both: create wood products for consumers while
providing habitat for the birds.”

The study will focus primarily on monitoring the owls at sites
where various forest thinning and partial harvest practices have

The study’s target completion date is
March 31, 2004. Expected outputs
include annual progress reports, NCASI
technical bulletins and scientific journal articles which will
be made publicly available.

“We know we have a great success story to share about the
owls, and we’ve known that for a long time,” notes Brown.
“We’re obviously doing something right, and we want to
document exactly what that is.” A



Donn Zea
President

For many of us,
the eve of the
shoot had the
adrenaline rush
that high-stakes
gamblers must feel
as they lay down
the big bet

bood Televisior
Doesnt Come Easy

The 1998 ad campaign is finally up and running, albeit nearly one
month later than planned. Before you ask why we couldn’t get
our act together at the Commission, | offer this excuse — EI Nifio.

If you've seen each of the four 30-second spots currently running
on CBS, ABC, NBC, Fox and Warner Brothers affiliates, in addition
to a select list of cable channels, then you can’t help but admire
the spectacular scenery captured on film. Identifying beautiful
areas in California’s forest landscape was easy. Finding film-worthy
spots within close proximity to each other that weren’t covered in
snow or at the end of an impassable, muddy road was more difficult.
Factor in the need for a sunny day to shoot, and we were faced
with an epic challenge.

Even with the diligent assistance
of the Commission’s ad agency,
Mering & Associates, local media
meteorologists, the National
Weather Service and various
Internet weather sources, we were
outsmarted a half-dozen times
before a weather window proved
reliable enough to book the film
crew. For many of us, the eve of
the shoot had the adrenaline rush
that high-stakes gamblers must
get as they lay down the big bet.
Once we committed to the film
crew, thousands of dollars were
on the line whether we shot one
second of film or not. The
weather had to hold - and it did!

television commercials.

| believe the results were worth waiting for and | am hopeful
that this campaign will make great strides toward helping
Californians understand that a balance can and does occur in
the forest. The magnificent landscapes in our ads, each shot
on private, managed forest land northeast of Marysville are
living testaments to that fact. Messages addressing our efforts
toward conservation of water and air quality, provision of wood
products for families and sustainable forestry convey our long-
term commitment to our own lands and to the public. Itis my
hope that you find them forthright and emotionally compelling.

To complement our television campaign, a series of three large news-
paper layouts have been produced to run throughout the course of
the summer and early fall. The insertions were created to under-
score the complexity of the applied science and technology in the

Since the debut of “A Walk in the Woods” exhibit in 1994 and
the subsequent development of support materials such as “A
Walk in the Woods Student Activity Book” and “Forests Forever
curriculum packet, educational efforts by the California Forest
Products Commission have focused primarily on teacher and
student outreach. This year the Commission continues to
promote the successful programs and mate-

rials already in place. In addition, CFPC has

expanded its endeavors to include new ma-

terials, services and outreach via education

conferences, county fairs and links with the

greater agricultural community.

As the popular “AWalk in the Woods” student
activity book and the “Forest Forever” curricu-
lum packet go into a second printing, a new
student pamphlet is also scheduled to be re-
leased. “Stewards of the Land” is part of career
education materials developed in response to
numerous teacher requests. “Stewards” not
only focuses on traditional foresters, but also
explores the increasing number of forestry-
related careers in science, computer science,
engineering, geography, sociology and arche-
ology. While it can be used with any age group,
“Stewards” primarily targets students in grades six through 12.

New in 1998 is the Video Lending Library for educators and
youth group leaders, established to supplement print informa-
tion on the forest available through the Commission. The library
is a complimentary service and currently carries 10 titles from
a number of sources, including the reformatted edition of the

A scene from one of four Commission

world of forestry and forest products in a simple and graphic way
using a limited amount of copy. Again, thanks to the team efforts
at Mering & Associates, I'm hopeful that we've presented an inter-
esting and inviting way for readers to learn more about our industry.

As away of integrating these broadcast and print messages with
opportunities for additional information, we have developed a
new and comprehensive web site, www.calforests.org. Our plan
is to provide frequent updates and new features on an ongoing
basis. What the site might not offer in its wide coverage of issues-
including forest product uses, forest management and wildlife
issues, recreation opportunities, careers in forestry and environ-
mental educational resources, to
mention just a few - it provides
the visitor with dozens of links
to academic, industry and
other Internet sites that offer
greater detail. You'll find our
site attractive, easy to navigate
and fast. It even includes an
interactive forest that grows
on-line, depicting the GIS tech-
nology professional foresters use
to plot forest growth and harvest
plans over long periods of time.
If you visit www.calforests.org,
be sure to fill out the convenient
information form and be put on
our mailing list.

Finally, for those who prefer
paper to the Internet, the new
Commission brochure will be available in mid-july. It promises
to provide a nice finishing touch to our creative efforts. Copies
will be available at the Commission office.

So far, this year has proven to be challenging for California’s
forest products community. A poor lumber market, record-
breaking rainfall and ongoing regulatory battles with predictable
detractors have caused some in the industry to question what
the future holds. Yet, we know that the beautiful forest envi-
ronment - “my office,” as some who work in the woods refer to
it - is why we’ll persevere as long as the public needs our
products. This campaign, by virtue of its messages and dramatic
scenery, may help to not only enhance Californians’ understand-
ing of forestry and appreciation for forest products, but provide
inspiration for dedicated forestry professionals as well. A

exhibit’s “A Walk in the Woods” video. A brochure on this
program is available from the Commission upon request.

Educational outreach has expanded to include Web access to CFPC

resources as well as active participation by the Commission in

educational conferences such as the statewide League of Middle

Schools Conference held this spring. Through the distribution of
resource materials at the CFPC booth and ad-
ditional presentations offered in pre-scheduled
programs and round tables, the Commission
has further strengthened its links with the ed-
ucational community.

1998 is CFPC’s development of forest education
learning centers for county fairs, such as the Mid-
State Fair in Paso Robles. These learning centers
offer hands-on projects to children of all ages
who visit the fairs. In addition to these projects,
students will be able to enjoy storytelling in an
outdoor setting around a simulated “campfire.”
Participants will also be able to take home fact
and activity sheets on the various themes of the
centers.

Educational ties with the greater agricultural

community provide additional new outreach.
The Commission developed a forest fact and activity sheet in
conjunction with the California Foundation for Agriculture in
the Classroom. It is now available upon request from the
CFPC. The Commission also has been actively involved in the
Agricultural Network’s efforts to develop and integrate a com-
prehensive agricultural curriculum for grades K-14 in cooperation
with the California Department of Education. 4



Srerra Resource Management

Stacey Martin and Mike Albrecht displayed their distinct pas-
sions early in life.

“l was never into Barbie dolls when | was a kid,” explains Stacey.
“l was much more interested in toy trucks, my parents’ logging
equipment and radio communications in my family’s office.”

Says Mike, “My dad ran a YMCA camp in the Santa Cruz moun-

tains, so I grew up in the woods. “I was always fascinated with

the outdoors and also with outdoor equipment. In fact, | found

an old abandoned tractor out in the forest when | was 17 and
rebuilt it just for fun.”

Now Stacey and Mike are co-owners
of acompany that lets them continue
pursuing their passions: Sierra
Resource Management Inc. (SRM) of
Sonora. The company specializes in
forest thinning using low impact
harvesting systems. Because it fea-
tures state-of-the art equipment, SRM
can boast of providing the best and
latest the industry has to offer.

“Most of the superior technology
currently comes from Sweden, and
that’s where we got our three cut-
to-length processors” says Mike.
“Even the folks who trained our
people how to use the machines
were Swedish.”

in North Carolina more than two decades ago. Stacey can truthfully
say that the business is in her blood. She was literally born into
the industry and began helping out in the family office when she
was only 10 years old. Her parents, Joe and Joyce Martin, still own
Joe Martin Trucking but sold the successful logging portion of their
business to the two back in 1993. That'’s four years after Joe hired
Mike to be general manager of the company.

“From the beginning, Dad thought of Mike as my future business
partner,” says Stacey. “He has always been a shrewd judge of
character — and he couldn’t have picked a better person to
help me take the company to the next level.”

Sierra Resource Management currently employs 35 people,
many who launched their careers with the company when
Stacey’s father started it 45 years ago.

“We pride ourselves on going beyond the flow charts and
corporate structure,” says Mike. “We truly appreciate the
intense loyalty of our employees.”

Stacey agrees. “The folks who work here are excellent — and
we want to continue to retain the feeling that this is a family-
owned business.”

More than 75% of SRM’s business is devoted to providing
equipment and personnel on a contract basis to large companies
such as Sierra Pacific Industries of Redding. The remainder of
the company’s focus is aimed at direct timber sales with the
U.S. Forest Service.

Aside from running the business, the partners continue to
educate both children and adults on the importance of respon-

We pride ourselves
on going beyond
the flow charts and

corporate structure.

The harvesting systems are begin-
ning to catch on with those who use
them as well as with former critics.

Stacey Martin and Mike
Albrecht pose with one of the

sible forest management. They also share their knowledge
about new techniques that foresters in California are using to
grow, harvest and manufacture forest products. The two volun-
teer with such groups as “Talk About Trees,” which educates

workhorses of their fleet, the
Timbco T-435 processor.

“Most environmentally concerned

groups with the highest conserva-
tion standards are united in their agreement that this type of
equipment is better than anything they’ve seen before,” Stacey
points out. “Now that we have the less invasive technology,
quite a few of these groups are really beginning to applaud the
efforts of those of us involved in forest management.”

Mike and Stacey are in a position to know a great deal about the
evolution of the forest industry. Mike, a Registered Professional
Forester, received a Master of Forestry degree from Duke University

communications

The spring was filled with activities, special promotions and
significant media exposure. Here is a summary of the
Commission’s recent efforts and results:

Media

We have had a very productive spring in terms of media. Here
are our results:

TELEVISION

KPIX TV-5/San Francisco/March 17

The story involved Conservation Days in Saratoga and featured
the crowd-pleasing antique steam donkey. The Commission
pitched the station.

KMAX-TV-31/Sacramento “Good Day Sacramento” May 1

On behalf of the California Redwood Association, the Commission
pitched a story about spring cleaning of decks and fencing.
Charlie Jourdain, vice president of the association, demonstrated
techniques. His portion of the show lasted nearly eight minutes!

KOVR-TV-13/Sacramento/May 8

The Commission pitched the steam donkey display at the County
Fair. It resulted in the final story of the 6 p.m. newscast—
complete with children playing “tug of war” with the donkey.

KCRA-TV-3/Sacramento/May 22

A good-news story about a substantial study on spotted owls on
Fruit Growers Supply Company land in Hilt inspired reporter Roy
Stearns. He came all the way to Hilt to report on the five-year
study and got some incredible footage of the owls (in the snow!).

NEWSPAPERS

The Porterville Recorder responded to a Commission pitch on
innovations and lack of waste in our industry. The story, which
featured Sierra Forest Products and took up most of the page,
ran on March 27.

The Visalia Times Delta also featured Sierra Forest Products
innovations in technology following a Commission pitch. The story,
which ran on April 11, was featured prominently with pictures.

children about the forest environment and forest products in
special presentations to schools.

“Sierra Resource Management is extremely proud of what we
do,” says Stacey. “Responsible forest management is happening,
and we’re here to prove it.” 4

“Spotlight™ is a regular feature which highlights individuals and companies in
the forest industry. Those who wish to appear in “Spotlight” are encouraged
to contact Ann Schmidt at (530) 823-2363.

The Sacramento Bee responded to a Commission pitch regard-
ing “Springing into Action” around the house, which among
other things, focused on caring for redwood decking and fencing.
It appeared on the cover of “Time and Money” on April 5.

The Eureka Times Standard responded to a Commission-written
story on caring for fencing and decking with quotes from the
California Redwood Association. The story ran on April 25.

The Wall Street Journal (California edition) responded to a
Commission pitch on innovations in our industry featuring Wetsel-
Oviatt. The story resulted in a wonderful profile on Cecil Wetsel.

The Contra Costa Times featured a story about redwood trellises
after we arranged to have some photos sent by California
Redwood Association. The story appeared on May 22.

RADIO

Commission President Donn Zea was featured in a radio inter-
view all about modern forestry in California on Sacramento
radio station KSEG FM. The interview aired on May 3.

Special Promotions
An abundance of seedlings this year provided the inspiration
for several creative promotions:

Macy’s in Sacramento requested seedlings for an Earth Day (April
22) giveaway at all the “Origins” make-up counters in the area.
“Origins” specializes in natural products. In exchange for our
donation of 1,000 seedlings (with bags touting our messages), we
were given approval rights for the in-store advertising of Earth Day.

Kinko’s in Temecula wanted an in-store Earth Day promotion,
so we sent 500 seedlings (with bags featuring our messages).
The store manager said the response was overwhelming.

Hilltop Mall in Richmond used our seedlings in imaginative ways
to highlight our “A Walk in the Woods” exhibit. They also took
part in an Earth Day celebration and gave away 5,000 seedlings.

Continued on Page 4

Wall Street Journal reporter
Mitchell Benson interviews

Cecil Wetsel, owner of
Wetsel-Oviatt in El Dorado
Hills, California.

Forester John Nicoles and the
steam donkey were a popular

attraction at the Sacramento
County Fair.
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Fact vs, Fretion

In the Environmental and
Structural Claims for Steel
By Dr. Frank Beall

Since the beginning of human existence, wood products have
been the building materials of choice. Over thousands of years,
we have taken advantage of wood’s properties, flexibility and
esthetics to build homes - the most important capital investment
of families. In California, the current value of wood in homes
is estimated at about $100 billion. Adding non-residential
construction would at least double that amount. Because of
the historic and continued widespread use of wood, engineers,
architects and builders know how to use it.

Builders today have a variety of materials and components
from which to choose. And manufacturers of some products
are aggressively seeking inroads into traditional uses of wood.

The truth is that a number of the newer building materials do
have a role to play in many aspects of construction; however,
manufacturers of some products may be going to extremes in
touting the advantages of their materials and the limitations
of wood products. A major example of such misrepresentation
is the promotion of steel to replace wood in building.

The steel industry is pumping millions of dollars into campaigns
that are anti-wood. Often the information given is confusing,

misleading or simply not truthful. Let’s take a look at fact vs.

fiction in the claims for steel:

Using steel is easier on the Earth

The production of all building products begins with the extraction
of raw materials. However, wood is the only truly renewable
building material. Iron ore, in contrast, is mined from the earth
with no possible means of replacement. The steel industry is
progressively moving toward the use of lower-grade raw mate-
rials, which involves greater energy consumption and more
environmental impact.

The environmental impact of manufacturing steel is decidedly
negative. The use of steel framing in one house releases nearly
5 tons of carbon into the atmosphere, while a wood frame
house actually stores about the same amount of carbon that
has been removed from the atmosphere. Most of this carbon
in the atmosphere is in the form of carbon dioxide, which is a
major contributor to global warming.

Let’s also consider the effect of manufacturing wood and steel
on our air and water. Steel causes the release of about 15 times
the level of sulfur dioxide and 27 times that of nitrous oxides
as compared with wood. The effect on water might not be
obvious, but a steel wall comparable to a wood one requires
over 25 times the water in manufacturing.

Steel is more energy-efficient than wood

The amount of energy required from extraction to the finished
product is 17 times greater for steel than for wood. Steel
requires an energy-intensive recycling process and produces
non-biodegradable waste. Wood residues, on the other hand,
are used in other wood products or to generate a portion or all
of the energy used to manufacture wood. The unfavorable
energy properties of steel continue even when in the walls of
ahome. Because of steel’s high thermal conductivity, the heat
loss through a 2x4 steel stud is nearly three times that of a
comparable wood stud.

Communications (Continued)

Woodland’s Future Farmers of America featured 300 seedlings
a special promotion. This was an important reminder of
California’s substantial agricultural community.
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Dr. Frank Beall

Lumber supplies are dwindling and wood may not be
available in the future

The fact is that forests in the United States contain more timber
today that they did at the turn of the century. Forests can provide
an ample wood supply in perpetuity for future generations.
Nearly 2 billion trees are planted each year on public and
private lands, with most of the replanting efforts made by the
forest products industry. As a result, the annual growth of
American forests exceeds harvest by over 30% and has been
increasing. Unfortunately, there are potentially productive
forests where restriction on management has negatively affected
forest health, greatly increasing the risk of wildfire and the loss
of forests and other resources. However, reason appears to be
prevailing among most groups to ensure the availability of our
most important industrial raw material. The annual use of wood
exceeds, by weight, the combined consumption of all metals,
plastics and cement.

Wood rots; steel doesn’t

By far, the major cause of decay of wood is poor building
practices that can lead to water leaks. Had the studs been
steel, these same leaks would have caused rust and as many
or more problems. In the presence of water leaks or even the
normal condensation that occurs in wall cavities, the use of
metal-to-metal fasteners in steel studs invites a gradual dete-
rioration of a wall’s ability to withstand stresses, such as
earthquakes. Not too many years ago, we thought that steel-
reinforced concrete would last forever. We have learned the
hard way that all materials exposed to weathering are vulnerable
to the loss of structural integrity.

Wood burns; steel doesn’t

The implication is that steel performs better under fire conditions,
which is totally wrong. By the time fire reaches structural
members, most of the integrity of a building is already gone.
Furthermore, steel yields (begins to soften) at about 1600° F -
well below the temperature of a structural fire. Wooden structural
beams, on the other hand, are specified under the building
codes to be sufficiently thick enough to survive fires without
compromising their load-carrying capability. Ask any firefighter
about walking on a steel truss roof vs. a wooden one!

Steel performs better in earthquakes

How does steel perform in a house during an earthquake? We
don’t have enough information on that yet, but we do know
that steel is likely to bend and stay bent. Because of its resiliency,
wood is considered to be the best possible building material
for resistance to nature’s forces. The next large earthquake in
California will give us a good opportunity to see how steel studs
react in comparison to wood.

The steel versus wood debate promises to continue for years
to come. Designers, builders and consumers have perplexing
guestions to ponder when choosing building materials. It

is important to keep in mind the total environmental costs
and benefits while trying to decipher advertising jargon.

What may appear at first to be attractive could - in the long
run - cause greater and more significantly lasting damage to
the environment. 4

Continued from page 3

Seedlings also played a role in an exciting new promotion held
in conjunction with the Sacramento County Fair’s agricultural
display. More than 2,000 children and hundreds of teachers
visited the fair this year on May 7 and 8 and saw our antique
steam donkey in action. A
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